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Interactive Element: Worksheet on Defining Brand Voice Characteristics

This worksheet is designed to help you pinpoint your brand's voice by considering the adjectives

that describe your brand, understanding your audience's language, and aligning your

communication strategy with your brand's core values. Complete the sections below to gain insights

into your brand's unique voice.

Section 1: Describe Your Brand

List at least five adjectives that describe your brand's personality. Consider how you want your

customers to perceive your brand.

1.

2.

3.

4.

5.

Section 2: Understand Your Audience

Identify the language and tone that resonate most with your audience. Consider demographics,

interests, and any feedback or social media interactions you've had.

1. Audience Demographics:

2. Interests and Preferences:

3. Feedback/Interactions Insights:
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Section 3: Align with Your Brand's Core Values

Reflect on your brand's core values and how they translate into your communication. How do these

values influence the language and tone of your brand's voice?

1. Core Value #1 and its influence on communication:

2. Core Value #2 and its influence on communication:

3. Core Value #3 and its influence on communication:

Section 4: Application in Content Creation

Given your understanding of your brand's voice, audience, and values, outline a plan for applying

this voice across different types of content (e.g., social media, email, blog posts).

1. Social Media:

2. Email Marketing:

3. Blog Posts:

Conclusion:

Summarize the key characteristics of your brand's voice as identified through this worksheet.

Consider how you can consistently apply this voice across all your brand's communications to

strengthen your connection with your audience.


